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Calling Card 3.875” (3⅞) wide by 2” high $100
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Large distribution: 20,000 copies will 
be passed out all summer long. All copies will be 
distributed, none will be wasted. See the detailed 
distribution cart, lower right.*  

Targeted Audience: The Chronicle 
is designed to attract the interest of cultural/
heritage travelers.** These savvy, affluent 
travelers have a greater-than-average amount of 
time and money to spend on their vacations. 

** How cultural/heritage travelers compare
to other U.S. travelers:

• Spend more: $623 vs. $457
• More likely to have graduate degree: 21% vs. 19%
• Use a hotel, motel or B&B: 62% vs. 55%
• More likely to spend $1,000+: 19% vs. 12%
• Travel longer: 5.2 nights vs. 3.4 nights
• Are older: 49 vs. 47
• More likely to be retired: 20% vs. 16%

Source: How Cultural Heritage Can Generate Revenue, 
Karolyn Hart, Harkaro Group

Unique Graphic Opportunity:  
Every advertiser has the choice of running 
their contemporary ad material or a custom-
designed “historical” ad to match the look of 
the publication. 

Return on Investment: The Chronicle’s 
ad rates compete with all other visitor’s guides 
and newspapers, especially considering its 
distribution to an engaged readership, one that 
has “opted-in” to take the publication. The large, 
broadsheet size (same as the Holland Sentinel) 
means The Chronicle will likely find its way into 
visitors’ luggage to go home as a souvenir.

Good for Our Community:
All advertising sales support the Saugatuck-
Douglas Historical Society’s adult and children’s 
educational programing plus maintenance of the 
History Museum and Old School House.

*Chronicle Distribution in Detail

When:  From Memorial Day (May 27, 2013) 
until all papers are distributed.

How many: 20,000 copies

Where:
• 8,000 copies to visitors to the Saugatuck-Douglas 

History Museum (Pump House)

• 1,000 copies to visitors to the SDHS Old School 
House and Lifeboat Exhibit

• 10,000 copies to the Saugatuck information booth; 
lodging & restaurants in the Saugatuck-Douglas area

• 1,000 copies passed out at parades and festivals.

The Historical Chronicle is a unique publication designed to look like 
an old-time newspaper. The content will highlight the history of the 
Saugatuck-Douglas area. The goal is to amuse the visitor with our 
area’s most dramatic or outrageous tales and give insight into what 
makes this place so very special. 

Why Should Your Business Advertise In The Chronicle?

DEADLINE:  Space reservations March 31, 2013
(Advertising sold first come, first served)
Ad material deadline is April 5, 2013 

CONTACT:  Sally at 269-543-2112 or swinthers@frontier.com



New Exhibit 
Reveals the 
Dangers of 

Lake Michigan 
Lifesaving

See the rare c. 1854 
iron Francis Lifeboat
One of only two surviving 

crafts left  in the entire 
United States of America

During the winter of 1870-
71, Great Lakes shipwrecks 
claimed the lives of 214 people. 
Back then, before the es-
tablishment of railroads and 
highways, the lakes were busy 
with cargo ship traffic. 

The destructive power of 
Lake Michigan’s storm-tossed 
waves is legendary. But the 
greatest danger to sailing 
vessels was the shore: rocks, 
sandbars and harbor walls. In 
fine weather, a captain could 
handily steer a craft into a 
narrow harbor mouth, but with 
a 30-mile-per-hour cross-
wind the task was more akin 
to threading a needle while 
standing on a pitching deck. In 
a storm, any ship stranded on a 
sandbar was smashed to pieces 
within hours, much to the hor-
ror of the people — sometimes 
friends and family — watching 
helplessly from the shore. 

What could be done? If 
there were heavy onshore 
winds, a rescue ship stood 
a good chance of also being 
stranded. Only small boats 
could reach vessels wrecked 
close to the beach. So the bur-
den of life-saving fell to teams 
of six to eight “surfmen” who 
would row out into the storm 
in their small life-boats.
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TRAGEDY!
Steamship Chicora Sinks

Captain Edward George Stines 
and entire crew feared lost 

Message in a bottle from Engineer McClure 
washed up in Glencoe, Illinois! A cruel hoax?

SHIPWRECK!
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Message found:“We have lost all hope. She has gone to pieces. Good bye.”
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The Chicora, a passenger 
and freight wooden steamer, 
should not have been on the 
lake in the first place. She 
had already been taken out of 
service for the winter. Lake 
Michigan was well respected 
for its suddenly changing and 
potentially deadly conditions. 

But 1895 was not an typical 
year. Cold, wet weather in the 
central plains brought a late 
wheat harvest and poor ship-
ping conditions. Undelivered 
flour piled up at mills on the 
western shore of Lake Michi-
gan. Mill owners grumbled 
of eliminating the steamship’s 
cross-lake shortcut and switch-
ing a longer, but more reliable 
all railroad route.

So the Chicora was put back 
into service for a January run. 
She broke through 10-inch ice 
in the St. Joseph, Michigan 
harbor on the way to the load-
ing dock. A call was put out for 
a crew but few were willing to 
sign on. Short of men, Captain 
Edward C. Stines took his 23- 
year-old son on the voyage.

The Chicora departed in 
warm calm weather on Sunday, 
January 20 and landed at Wis-
consin about 5 p.m. She spent 
the next 10 hours receiving all 
the flour the vessel could hold 
and sailed again at 5 a.m.

Meanwhile, back in St. Jo-
seph, John H. Graham, one of 
the transportation company’s 
founders, was unable to sleep. 
He checked the barometer. 
It read an astounding 28, the 
lowest reading he had ever seen 
and a sign that the weather 
would turn ugly. He rushed 
to the dock to stop his other 
ships from leaving the port and 
sent a telegram to the Chicora. 
But the message arrived too 
late! The Chicora had already 
departed. 

Monday, January 21, 1895 
was a day of rapidly changing 
weather. Temperatures plum-
meted from 50 degrees at 9 
a.m. to 28 degrees at 11 a.m. 
By 3 p.m. a full-blow bliz-
zard had struck. The Chicora 

should have arrived in St. 
Joseph around noon but there 
was no sign of the ship that 
day or the next. The ship was 
reported overdue and tele-
grams were sent up and down 
the Michigan coast to alert all 
harbors to keep a watch for the 
vessel. Unfortunately, the bliz-
zard made viewing from the 
shore impossible. 

When the blizzard subsided, 
a dozen men from Saugatuck 
ventured out on the ice and 
found pieces of the Chicora’s 
decking, oars and both masts 
frozen into the ice about 3/4 
mile from shore. The trail of 
wreckage stretched from Sau-
gatuck to South Haven. 

Hope succumbed to despair. 
A memorial service was ar-
ranged for the lost men. But 
then, the quiet of the Sunday, 
February 3, afternoon was 
shattered by the telegraph tap-
ping out a message:

HULL OF A VESSEL 
BELIEVED TO BE CHICORA 
IN SIGHT OFF SOUTH 

CHICAGO WITH 14 MEN OR 
MORE ON BOARD.

Impossible! Churches and 
houses emptied as the people 
gathered around at telegraph 
office to learn more. A tele-
gram at 4:50 from the Chicago 
Fire Department read:

THE BOAT IS WITHOUT 
DOUBT THE CHICORA AS HER 
NAME CAN BE READ THROUGH 
A FIELD GLASS FROM SHORE.

The telegraph continued to 
click out messages:

A TUG HAS GONE AFTER 
THE MEN. 19 HAVE BEEN 
SIGHTED ON HER. THEY 

EXPECT TO GET THEM OFF 
BY MORNING.

Find out what happened 
next, about the mysterious 
message in a bottle, and what 
ultimately became of the 
Chicora in the book Storm, 
Fire, & Ice: Shipwrecks of the 
Saugatuck Area available at the 
Saugatuck History Museum, 
The Old School House, or at 
www.SDHistoricalSociety.org.

Visit the Old School House History Center, Back-in-Time Pathway and Lifeboat Exhibit  130 Center Street, Douglas  Free Admission  269-857-5751  Hours listed on page 2.

An oft-repeated tale is that 
as surfmen headed out into a 
howling gale to aid a founder-
ing ship, a bystander on the 
dock yelled, “You will never 
make it back!” The life-boat 
captain replied, “The book 
only says we have to go out. It 
don’t say nothing about com-
ing back!” This story typifies 
the bravery of the surfmen who 
were the forerunners of the 
United States Coast Guard. 

The Francis Lifeboat
Born in Boston, Massachu-

setts in 1801, Joseph Francis 
grew up hearing about the 
frequent shipwrecks in Boston 
Harbor. The increase in ship 
travel during the 19th century 
multiplied the occurrence of 
shipwrecks. The heavy wooden 
lifeboats in use at the time 
were inadequate for the task. 
They could easily capsize, be 
smashed against the shore, or 
for lack of proper maintenance 
be found unseaworthy just 
when they were needed. 

To solve this tragic prob-
lem, Joseph Francis devised a 
strong, lightweight and nearly 
indestructible metallic lifeboat. 
In 1847, to mass produce these 
boats, he invented an hydraulic 
press to stamp out the hulls 
from one thin sheet of metal. 
The finished parts were coated 
with molten tin, then zinc (in 
an early form of galvanization) 
and riveted together.  

The Francis lifeboat was 
touted in the 1851 Harpers 
New Monthly Magazine, “The 
seams of the metallic boat will 
never open by exposure to the sun 

and rain, when lying long on the 
deck of a ship, or hauled up on 
shore. Nor will such boats burn. 
If a ship takes fire at sea, the 
boat’s iron can never be injured 
by conflagration. Nor can they be 
sunk. For they are provided with 
air chambers in various parts, 
each separate from the others, 
so that if the boat were bruised 
and jammed by violent concus-
sions, up to her utmost capacity 
of receiving injury, the shapeless 
mass would still float upon the 
sea, and hold up with unconquer-
able buoyancy as many as could 
cling to her.”

The craft was considered so 
effective the U.S. Life-Saving 
Service sent 48 of these boats 
to Great Lakes locations. 
Saugatuck received its 26-foot 
boat between 1853 and 1860. 

Joseph Francis went on to 
invent many innovative lifesav-
ing boats and in 1890 he was 
awarded the Congressional 
gold medal in recognition of 
a half century of saving lives. 
From 1850 to 1854 alone, 
more than 2,100 passengers 
were rescued by his inventions.

You are invited to view a 
rare, recently restored Francis 
lifeboat at the exhibit Rowing 
Them Safely Home: Lifesaving 
and Shipwrecks on Lake Michi-
gan at the Old School House 
History Center in Douglas. 
While there preview the 1.16 
acre “Back-in-Time” Pathway 
that will eventually include 
learning stations, a rhodo-
dendron garden and a Mt. 
Baldhead viewing platform.
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